THE GOOD FOOD
CONFERENCE

The Future of Meat

Accelerating the Plant-Based
& Cell-Based Meat Industries

The Palace Hotel — San Francisco, CA
September 4 -6, 2019
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https://goodfoodconference.com/

What is the Good Food
Conference?

GFl's conference is the world’s leading event focused
on accelerating the commercialization of plant-based and
cell-based meat, two promising food technologies that

will enable us to feed almost 10 billion people by 2050.

Cover (left to right): Gardein Mini Crabless Cakes, Tofurky Deli Slices, and Aleph Farms cell-based meat
This page: (top) Beyond Meat's Beyond Sausage, (bottom) Aleph Farms' cell-based steak




“It's great to see this many people this passionate.
Not just idealistic but actually getting things done.
We're delighted to be at this conference. This is

the ecosystem of our peers.”

— Seth Goldman, Executive Chairman, Beyond Meat




Who Attends?

We bring together scientists, entrepreneurs, investors,

policymakers, and companies working in plant-based meat,

cell-based meat, and supporting technologies. If you
want to be part of the plant-based and cell-based meat

future, this event is for you!
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“The Good Food Institute has been a special
home and a special supporter for this industry
and | really wanted to come out and engage

not only with the other industry stakeholders but
also support The Good Food Institute back.”

— Niya Gupta, Founder & CEO, Fork & Goode




What to Expect

Get the latest on cutting-edge plant-based and
cell-based meat research, hear strategies and insights
for industry growth, and gain insights into evolving

consumer sentiment.

700-900

Anticipated Attendance
and 7,500+ on livestream

“This conference felt like Genesis. | felt I’'d
been part of something historic that I'd
always be proud to have participated in.”

— Neta Lavon, Vice President for Research and Development,
Aleph Farms Ltd.

Clockwise from top right: Attendees listening
to a panel; Nigel Hughes, SVP Global R&D,
Kellogg's, Braden Bennie, Senior Brand
Manager, Morningstar Farms, Celeste
Holz-Schietinger, PhD, Director of Research,
Impossible Foods, Alison Rabschunk, Director
of Corporate Engagement, The Good Food
Institute; Chef Chew, Something Better
Foods; Ann Veneman, Fmr. United States
Secretary of Agriculture, and Ezra Klein,
Founder and Editor-at-Large, Vox; LightLife
sponsor meeting conference guests
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“Entrepreneurs, scientists, venture capitalists,
technologists, engineers and foodies alike
gathered for two days to talk about the future
of alternative proteins and how to make
them better, safer, faster, more affordable
and more sustainably through emerging
technologies. It was an amazing experience.”

—Tom Mastrobuoni, CFO, Tyson Ventures



2019 Sponsor Benefits




Sponsorship

ATTENDEE
IMPACT

ON-SITE
IMPACT

PROMOTIONAL
IMPACT

PRESENTER PLATINUM
L ev e I S GOLD SILVER BRONZE SUPPORTER

Complimentary Registration Passes 10 6 4 3 2 1
VIP Reception Passes 10 6 4 3 2 1
Logo Placement on Website v/ v/ v/ v/ v v
On-Site Conference Signage v/ v/ v/ v/ v v
On-Site Stage Recognition v/ v/ Vv v v
Exhibitor Space 200 sq. ft. in high 200 sq. ft. 160 sq. ft.in 100 sq. ft.in 80 sq. ft. in

traffic location | in exhibitor space = exhibitor space exhibitor space exhibitor space
Sponsor Promotion Sheet v/ v/ v/ v v
Product Placement v/ v/ v v
Promotion to GFI's Engaged Supporters 5 times 4 times 3 times 2 times
Promotion on GFl's Social Media Channels 9 times 7 times 5 times 3 times
Blog Article 2 times 1 time 1 time
Livestream Sponsor v v v

CUSTOM
IMPACT

Drop the Mic at VIP Event

5 minute remarks

3 minute remarks

Sponsorship deadline to receive full signage and marketing benefits: July 31, 2019



Attendee Impact

Level

$100K $50K $25K $10K $5K  $3K

Presenter, Platinum, Gold, Silver, Bronze, and Supporter Level

Complimentary
Registrations

Thanks for sponsoring The Good Food
Conference! Registration is on us.

» Presenter: 10 passes
» Platinum: 6 passes

» Gold: 4 passes

» Silver: 3 passes

» Bronze: 2 passes

» Supporter: 1 pass

VIP Reception

We want to treat you before everyone
else shows up! Conference sponsors
and speakers will enjoy an exclusive
VIP Reception.

» Presenter: 10 passes
» Platinum: 6 passes

» Gold: 4 passes

» Silver: 3 passes

» Bronze: 2 passes

» Supporter: 1 pass

On-Site Conference Signage

Your logo on select prominent signs
throughout the venue space.

» Presenter, Platinum, Gold, Silver,
Bronze, Supporter

Logo Placement on Website

Your logo listed on the Conference
website and on-site sponsor signage.

» Presenter
» Platinum
» Gold

» Silver

» Bronze

» Supporter



On-site Impact
Level

$100K $50K $25K $10K & $5K

Presenter, Platinum, Gold, Silver, and Bronze Level

On-Site Stage Recognition

We'll include your logo on the screen
between conference panels and
during breaks.

» Presenter
» Platinum
» Gold

» Silver

» Bronze

* Exact exhibitor placement to be determined

Exhibitor Space*

Your organization will have dedicated
space to present your brand, product/
service, and vision for a sustainable food
system at the conference venue. Exhibitor
space is allocated first based on level

of sponsorship and second based on
date of sponsorship—don’t delay!

» Presenter: 200 sq. ft. in high traffic area
» Platinum: 200 sq. ft. in exhibitor space
» Gold: 160 sq. ft. in exhibitor space

» Silver: 100 sq. ft. in exhibitor space

» Bronze: 80 sq. ft. in exhibitor space

Sponsor Promotion Sheet

Print promotion of your company
distributed in the conference gift bags.

» Presenter
» Platinum
» Gold

» Silver

» Bronze



Promotional Impact
Level

$100K | $50K $25K $10K

Presenter, Platinum, Gold, and Silver Level

Product Placement

Participants will carry your brand home
with them! We'll include your brand'’s
promotional item or food product
(non-perishable items only, please!) in
the gift bags distributed to 700-200
conference attendees, speakers, and
media representatives.

» Presenter
» Platinum
» Gold

» Silver

» Bronze

* All content subject to approval.

Promotion to GFl's Supporters

More than 43,000 recipients subscribe to
GFI's twice-monthly Food Innovation
e-news. We'll include your company'’s
logo in our conference updates between
June and September 2019, providing
high visibility for your brand among this
engaged and informed community.

» Presenter: 5 times
» Platinum: 4 times
» Gold: 3 times

» Silver: 2 times

Promotion on GFl's Social
Media Channels

We're going to tell everyone about
you on our social channels (132k FB;
13.7k Twitter). We'll give your brand
social mentions between June and
September 2019.

» Presenter: 9 times
» Platinum: 7 times
» Gold: 5 times

» Silver: 3 times



Custom Impact
Level

$100K $50K $25K

Presenter, Platinum, and Gold Level

Blog Article

We'll feature your organization’s support

for the Good Food Conference on the GFI
blog and give your brand some serious
social media love. We'll work with your team
to highlight your brand’s support for a
sustainable food system.

» Presenter: 2 times
» Platinum: 1 time
» Gold: 1 time
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Livestream Sponsor

Your logo will appear on the livestream,
which attracted over 4,400 viewers in
2018.

» Presenter
» Platinum
» Gold

B

‘ ‘ Presenter and Platinum levels only

Drop the Mic at the
VIP Event

Let the VIPs know that you're here.
We'll give you time at the podium
during the VIP Reception. This is

an excellent opportunity to address
this exclusive audience.

» Presenter: 5-minute remarks
» Platinum: 3-minute remarks



g THE GOOD FOOD
I NS T I T UT E CONFERENCE

Letls COI Ia borate General Information

Natalia Veinott, Event Coordinator
315.262.5570 / Email: nataliavegfi.org

We're also happy to discuss custom sponsorships.

Add-ons are available at the Silver and higher level.

Media
Matt Ball, PR and Media Relations
412.445.5757 / Email: mattbegfi.org

Let's chat about how we can partner!

GOODFOODCONFERENCE.COM #GOODFOODCONFERENCE


https://goodfoodconference.com/
mailto:nataliav@gfi.org
mailto: mattb@gfi.org



